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0 of 0 people found the following review helpful. Three StarsBy Lawrence P Endlera little outdatedO of O people
found the following review helpful. If you're going to Orlando do NOT buy this bookBy A Customerl bought this
book to supplement what 1'd already learned form the Unofficial Guide to Disney. Big Mistake. | learned nothing from
this book. It's basicly the details of how much the author's family prefers Universal to Disney. Y ou should purchase
thisbook if you are interested in what the author's kids favorite meals are, otherwise stay away. By the way, the
internet address provided to download couponsis bogus.2 of 2 people found the following review helpful. Great
book!By A CustomerThe author has awife and two kids, a boy and agirl. The whole family contributes to the book,
giving it avery broad perspective for al ages and tastes. These people know every trick and angle to get the most out
of atheme park visit. | liked the handy small size. No one should visit the theme parks without it.

Orlando Like aProThe Only Guide You Need to Save Time and Money at All the AttractionsCalling All Coupon-
ClippersAuthor Rick Namey, an Orlandoan since 1958, has dedicated himself to spending as much time and aslittle
money as possible in his hometown's theme parks and attractions, and has become one of the world' sleading
authorities on his area. Now he shares his secrets for saving time and money -- like why you should NOT buy
multiday Disney passports and why the world's BEST theme park is not on Disney property. WORK THE ANGLES
Intense competition in Orlando can mean BIG savings. Rick tells how to make it work for you.COMPLETELY
UPDATED Rick covers every central Florida attraction -- not just the big ones. And the entire book has been
updated. EXCLUSIVE WORTH-IT RATINGSFor every worthwhile central Florida attraction, Rick assigns an
exclusive Worth-It Rating, which reflects how good the experience is in proportion to how much it costs BEAT THE
LINES Ride instead of wait--Rick tells you how. (Hint: Pray for rain. If you hang in, you'll see lines shrink.)FREE
TICKETS. DEEP DISCOUNTS How to get 'em? Just ask. Rick tells you how (and where). And how to save big on
rooms, meals, drinks, and even souvenirs. It's all inside the only guide you' || need for the best Orlando vacation ever.

From the Inside FlapCalling All Coupon-Clippers! Author Rick Namey, an Orlandoan since 1958, has dedicated
himself to spending as much time and as little money as possible in his hometown's theme parks and attractions, and
has become one of the world' sleading authorities on his area. Now he shares his secrets for saving time and money --
like why you should NOT buy multiday Disney passports and why the world's BEST theme park is not on Disney
property.Work the Angles! Intense competition in Orlando can mean BIG savings. Rick tells how to make it work for
you.Completely Updated! Rick covers every central Florida attraction -- not just the big ones. And the entire book has
been updated.Exclusive Worth-1t Ratings! For every worthwhile central Florida attraction, Rick assigns an exclusive
Worth-It Rating, which reflects how good the experience is in proportion to how much it costs.Beat the Lines!Ride
instead of wait -- Rick tells you how. (Hint: Pray for rain. If you hang in, you'll see lines shrink.)Free Tickets! Deep
Discounts!How to get ‘'em? Just ask. Rick tells you how (and where). And how to save big on rooms, meals, drinks,
and even souvenirs. It'sal inside the only guide you' II need for the best Orlando vacation ever.Excerpt. Reprinted by
permission. All rights reserved.Orlando Like a ProGrab the Mouse by the Tail! The average room rate in Central
Floridais around $50. A sodain a Disney theme park costs around $2. If each person in afamily of four has a soft
drink with lunch and dinner and takes three cold drink breaks -- a reasonable proposition under the Florida sun -- the
group's daily cost for sodas will be $40. This comes close to the price of nightly lodging for many visiting families.
And afull week of sodas costs the same as one discounted round-trip airplane ticket to Orlando from many major
cities. Walt Disney World's press kit says that the Magic Kingdom serves more than 46 million Coca-Colas each

year -- and that's only Coca-Colas, and not any other beverages. That sounds to me like an enormous number of sodas.
Yetin al the years I've been going to the theme parks, never once have | heard anyone say that the highlight of his or
her vacation was the fabulous colain the parks.I'm not saying that you should go without cold drinks on hot days. I'm
not trying to pick on the cola guys. But as you read this book you will learn that | hate to be taken advantage of. |
wrote this book to help you avoid little things that rob you of your vacation dollars. | wrote this book to teach you
things that only a person who's been here since they opened the place would know, to help you save money -- and to
show you how to save time. Because, ultimately, when you're on vacation, time is also money.Figure the Hourly Cost
of Your VacationLet me explain. To understand the real cost of your visit to each Central Florida attraction, you also
have to prorate what you spent to get to the area and stay there. The corollary isthat the real cost of riding, say, Space
Mountain is not just the cost of getting into the Magic Kingdom. Riding Space Mountain also involves your
transportation, lodging, meals, and multiday admission during your entire trip. And you can prorate this figure to give
you an idea of how much each waking hour you spend in Orlando actually costs. The hourly figure, together with my
exclusive Worth - It Ratings, which | give for nearly every attraction in this book, provide a great answer to the
question that arises each time you start a new activity or step into along line: Is my experience going to be worth my
time and my money? My one-to-five-star rating reflects my opinion of whether the experience you'll have there is
worth the money it will cost you to get it. Go Where Y ou Want to Go, Do What Y ou Want to Dol Central Florida has
no fewer than 13 theme parks. There are also seven water parks, over a dozen dinner shows, and several ticketed
nightclub attractions. One of the reasons | wanted to write this book is that I've seen over and over that many people



miss some of the best of them. When | was at Visitor Information Television and later at Visitor Information Radio,
people constantly told us that the Kennedy Space Center was one of the top three places they wanted to visit. Y et
surveys of what visitors actually saw always put the Kennedy Space Center below that. What happened? Why did so
many people who wanted to go to the Space Center travel al the way to Central Florida, then missit? Most of the
locals | know agree with me that Universal Studios Floridais the best attraction in town. Although millions of people
seeit every year, millions still missit. Why?Part of the answer is probably the simple fact that after most families take
in the Walt Disney World theme parks, they have neither time nor money left over. That's why | recommend an
alternative strategy for your Central Florida vacation.Do it backwards. Most people visit Disney first, and Disney does
areally great job of taking advantage of that fact to keep them there -- spending their money before they have a chance
to spend it anywhere else. So by all means, figure out what you want to do in Orlando. And do it al. But if it includes
destinations outside WDW, save the Mouse for last so that you see what want.Go When Y ou Want to GoOther guides
make alot of noise about the benefits of traveling off-season, when crowds are smaller and lines shorter. My advice?
Go when you want to go. The basic experience varies little from season to season. Don't be afraid of peak times,
because the parks are geared up to provide a peak experience. And don't stay away from off-peak times, either. Room
and travel rates are lower, compensating for what you may be missing.Save Big on Tickets (or Get Them Freg)lt'salot
easier than you might imagine to save afew bucks.Never pay full price. Never buytheme-park tickets at the gate.
That's generally the worst possible place to buy them. Not only will you pay more -- you'll have to wait in lineto do it.
You'll find little booths with signs inviting you to ask about free or discount attraction tickets at convenience and
souvenir stores, in parking lots, and in hotel lobbies as far north as Pedro's South of the Border, a hotel and attraction
complex near Dillon, South Carolina. These booths are known in the trade as OPCs, short for Off-Premises
Contractors, and they sell tickets at between 10% and 20% off the walk-in price. For afamily of four, the savingsis
about $20 aday -- $100 for afive-day vacation! Plus, you'll also save time standing in line.



